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Issue 

The agriculture industry significantly contributes to  economy and enhancing the strength 
of the sector is an important priority. It is particularly important for  agri-food industry to 
market their products in a way -in-
chain, environment, standard, and identity that is uniquely and 100% Canadian. 

Background 

Country of Origin (COO) labelling is regulated by the Government of Canada and labelling standards 
must comply with the World Trade Organization Technical Barriers to Trade Rules16 and Codex 
standards which serves to prevent protectionist agendas and technical barriers to trade. Within this 
regulatory framework, it is particularly important for Albert -food industry to champion a 
voluntary  
grown-in-Canada product and the strong Canadian standards for food safety and environmental 
stewardship. 

COO labelling is viewed as a critical mechanism to help ensure consumers can correctly connect with 
products, enable producers to adapt production to meet consumer demands and expectations and 
promote social or political-economic objectives (e.g. health outcomes, growth in desirable sectors, 
increased exports).17 Informing consumers of the origin of food products via labelling is motivated by 

the stronger 
case, geography may even b 18 

The What We Heard Report (2021) released as a result of the consultation held on the Next 
Agricultural Policy Framework stated Public Trust as a current and emerging challenge facing the 
sector (p.9). "Respondents conveyed that educating the public and promoting the great work that 
occurs across the value chain is very important for the success of the industry, now and for years to 

19 A unified campaign focused on marketing the agri-food industry both domestically and 
-food 

industry. 

The agri-food industry includes value-added agriculture and agri-food processing which are often 
forgotten as a vital part of th -Added 

 
16 https://www.wto.org/english/tratop_e/tbt_e/tbt_e.htm 
17  
18 The Global Challenge of 

Economics 
19 Government of Alberta. 2021. What We Heard Report. https://www.alberta.ca/assets/documents/afred-what- we-
heard-report-next-policy-framework.pdf 
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With the agri-food industry target set to increase by over 27% to $225 billion dollars in 2025,20 all 
sectors must be given the opportunity to reach their full potential through a unified COO brand. 

Given the size of the agriculture industry in Alberta, the provincial government should be partnering 
to promote locally grown and processed agriculture products to position the Alberta agriculture 
industry as a leading force in Canada. The Next Agricultural Policy Framework (NAPF) also includes 
the Agri- Marketing program, a federal-only program, which provides funding for market 
development and promotion activities.21 

graphics, images and messaging that can help brand products and leverage consumers' positive 
perceptions of Canada. 

22 While this is a step in the right di
 signify a supply chain, environment, standard, and identity that is uniquely and 100% 

Canadian. 

The Alberta government has a responsibility to  agriculture, particularly when there 
is a very clear mandate from the agriculture industry in Alberta to promote locally grown, sourced, 
and produced food and demand for easily identified Canadian products. However, while there are 
various opportunities for marketing the agri-food industry, there is no distinct, recognizable, and 
unified brand. Products with a regulated COO can command between 21% - 39% higher price 
premiums compared with non-regulated regional labels.23 This serves to reinforce the importance of 

rown in  because of the prominence 
of the agri-food industry in Alberta, Alberta is uniquely positioned to take the lead on creating a 

-quality agri-food products. 

te for a prominent industry in Alberta, it 
provides the opportunity to expand the domestic market, increase awareness among the public of 
the high standards in the agri-food industry, and signify products that are 100% Canadian. 

The Alberta Chamber of Commerce recommends the Government of Alberta: 

1. 
-in- Canadian-grown product that would 

include a single unified label, logo, image, and theme. 

2. Work with the Government of Canada to develop a unified public education strategy 
showcasing the agri-food  practice of environmental stewardship resulting in 
reliable, sustainable and high-quality agri-food and value-added products. 
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22 https://marquecanadabrand.agr.gc.ca/intro/index-eng.html  
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